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Rhonda i 

in Jack’s absence, I’m providing a TOPLINE of Salem’s N^C performance for April: 

t 

I 

* All Of The Major Full Price Menthol Brands Achieved Share Growth In April, With 
Salem Performing The Strongest In Other Outlets. It Is Somewhat Surprising To See 
All Of These Brands Grow At The Same Time. As SuclJ, I Have Asked IR! To Look 
Into This A Little Further. ; 


* 


Salem 

Newport 

Kool 

Man two M. 




As Expected, Salem Experienced A Decrease In its Average SDiscount Level And % 
Promoted Volume In April. This Was Also The Case For Kool And Marlboro. 
Newport’s % Promoted Volume Was Stable, But Its!Average $ Discount Level 
lncreased(see attached table). j 


• Finally, There Was An Error In The Base Price Data ForlSalem In March. As A 
Result, Its Average Selling Price Increased 13 Cents froth What Had Previously 
Been Reported. This Should Have Some Impact On Salejm's Predicted March Share 
from Steve’s Model. He Will Provide A Revised MarchIProjection, Together With 
His April Update Sometime Next Week. } 
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J ACK-s STAT^ i J ANEL(72 Stores) 


ALL OUTLETS 


SALEM 


□ [ 


NEWPORT 


KOOL 



Mar. 98 

Apr. 98 

Mar. 98 

Apr. 98 

Mar. 98 

Apr. 98 

! Mar. 98 

Apr. 98 

SOM 

4.78 

4.87 

14.35 

14.63 

4.07 

4.21 

1.39 

1.50 

% CIV Display 

43.6 


24.1 

cn^ 

31.7 

37.9 

38.2 

40.0 

% Volume Display 

13.0 

13.4 

11.4 

18.6 

16.7 

20.2 

19.0 

22.0 

% CIV Discount 

43.3 

47.7 

39.6 

333 

57.0 

54.7 

22.3 

5,1 

% Volume Discount 

20.1 

15,6 

9.8 

10.6 

37.4 

303 

19.5 

4.9 

Avg S Discouml 

072 

0.64 

0.30 

OA2 ^ 

1.45 

1.19 

0.34 

0.07 

S O. Display 

4 7 

& 

14 8 

■ 

43 

4.7 

20 

1.9 

Avg Selling Price 

22 48 

2 2 91 

2313 

23 29 

21.69 

2228 

23.01 

23.59 

OTHER OUTLETS 

I SALEM I I 

NEWPORT | I 

KOOL j 

1 MARLBORO MENTHOL 1 


Mar. 98 

Apt. 98 

Mar. 98 

Apr. 98 

Mar. 98 

Apr. 98 

Mar 98 

Apr 98 

SOM 

5.15 

5.58 

12.61 

12.67 

3 95 

423 

1.35 

1 50 


% Civ Display 
% Volume Display 
% ClVDiscounl 

% Volume Disco uni 
A vg $ Discount 


Avg. Selling Price 


51.4 
132 
51.7 
19.0 
0 76 
—5H- 
22.32 


12.6 

52.1 

13.4 

0.67 

--®- 

22.60 


42.1 
13 6 
50 8 
12 7 
0.3 8 

- 

2302 


(43$ ) 41.1 

19.9 20.8 

45.1 60.5 

14 1 41 2 

0.66 1.56 

;- 0 - 2 -—-■ 

22 93 21.47 


46.8 

24.9 
49.2 
37.7 
1.44 


37.7 
17.6 
14.5 

11.8 
0.25 


"83-18 - 

21.84 22.98 


45.8 

222 

8.0 

3.2 

004 

~7Xf~ 

23.43 
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